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1. Please provide business examples for e-commerce in B2B and B2C, respectively. 
	(At least 3 examples for B2B and 3 examples for B2C.) 
Business to business electronic commerce describes online order transactions between businesses, and some business examples include; General Electric, where the transactions go direct to consumers. Also, Polycom offers best-in-class solutions for communication technology catering to B2Bs love of self-service. The customer needs come first, then products second. Nicotine River is a B2B laboratory equipment and liquid nicotine wholesaler that has invested fully in trust as their primary product differentiation driver. Supreme’s online store is an example of e-commerce in B2C because consumers purchase goods directly from manufacturers via their online retailers. Etsy is an online intermediary bringing together buyers and sellers. Apple, McDonalds, and Amazon are examples of companies engaging in e-commerce B2C.
1. How social media can help the success of e-commerce? 
(Please give your answer and provide relevant business examples)
Social media has demonstrated itself as a high yielding tool in e-commerce. It can allow online businesses to identify and engage more with their customers; thus, better understanding the customers' needs and finding ways to satisfy them. An example is Facebook and Instagram, where it is easy to identify the trends and complaints from people about a product or service. It also helps different brands to gain trust and build credibility online, which promotes a strong relationship with customers since everything happens online (Ayodeji et al., 2019). Good reviews on social media help new customers trust a business, while posts from prominent people such as Elon Musk can devalue a business's credibility. Since social media is not limited by time and space, it allows businesses to gain sales opportunities worldwide and deliver personalized, quick support to anyone wherever they are.
1. What factors impact the success of e-commerce?
(please list the factors and give your explanations)
The regulation of product pricing affects the success of e-commerce because both consumers and businesses compare prices between brands. A good pricing strategy that considers all players will help businesses, especially for competing e-commerce websites such as import.io and Data Crops. Another factor is the ability to maintain high-quality products. Due to the high amount of mistrust for e-commerce sites, the businesses have to source products from trusted suppliers and uphold high-quality standards across the board until the product reaches the customer (Nisar et al., 2017). Like the physical stores, online stores also rely on making an outstanding first impression as this translates to getting more customers and repurchases. Proper branding, marketing, and promotion all help e-commerce to make impressions in people.
1. What is the future of e-commerce?
(please give your answer and reasons)
Studies have shown that e-commerce has a future of steady and upward trend with no signs of decline. Emerging markets will play a massive role in this upward trend because they have untapped capabilities (SHAKHMAMETYEV et al., 2018). Ecommerce automation is a critical element of the growing online business as it will free up employees' time and resources to be used in other things. Personalization of the online shopping experience and AI and chatbots will help customers achieve their shopping goals, making e-commerce a preferred option. Also, the future of e-commerce will make interactive products a common thing with the use of augmented reality to allow for an immersive shopping experience before people buy.

1. If you are looking for a job how e-commerce strategies can help you?
(please give your answer and provide explanations)
When looking for a job, you have to create a brand to help put you out there so that prospective employers can see you. Ecommerce strategies such as opting for high-quality photographs and a good description of competencies and skills are beneficial. These photographs and descriptions can be used on social media platforms such as LinkedIn, among others. It is also essential to share your story through social media and be a part of something bigger than yourself, even if it is volunteer work, this helps employers see you as authentic. The ability to reflect on relationships and get advice from associates is important because their employer could be someone in their network.
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